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The Media and Communications in Australia offers a systematic introduction to this
dynamic field. Fully updated and expanded, this fifth edition outlines the key media
industries — from print, sound and television to film, gaming and public relations — and
explains how communications technologies have changed the ways in which they now
operate. With chapters from Australia's leading researchers and teachers in the field, It is
an ideal student text and a key resource for teachers, lecturers, media practitioners, and

anyone interested in understanding these influential industries.
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